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Bing Network packs value

In April 201/ we deliverea:

33.1 percent

share of the U.S. search market

Q 5.0 billion
monthly searches on Bing Network

134 million

unique searchers on Bing Network

24 percent

more spent online than average
Internet searchers

55 million

searchers not reached on Google

b> Bing

comScore gSearch, Explicit Core Search (custom), April 2017. Bing Network includes Microsoft Sites Core Search Explicit, Yahoo Sites Core Search Explicit (searches powered by Bing)
and AOL Inc. Core Search Explicit in the United States.



Bing Network total audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

20%

5%
) ) o West
Mid Atlantic 13% 7% North Central
1%
0
New England % West

15% \ 8% South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
25-34
years old
55-64
years old
35-44
A5-54 years old
years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree
A:;Zr:l?g High school
gchool graduate
no degree
4%
Graduated Attended
college college,
with degree no degree

Marital status

Divorced

Widowed
Single,
never married

Separated
3%

Living with
domestic

Married partner

Household income

Less than
$25,000

$25,000-$39,999

100,000 $40,000-
ﬁr more $59'999
$60,000—
$74.999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network drives value for automotive
In March 2017 we delivered:

17 million

total automotive searchers

60 million

total automotive searches

14 million 3/ percent

automotive searchers of all automotive paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network automotive audience

Gender

Female Male

Region

East

South Atlantic North Central

East
South Central

West
North Central

Mid Atlantic

New England West
South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
12% [ 14%
25-34
55_64 17% years old
years old
35-44
A5-54 years old
years old
Education
Completed Attended high school,
graduate school,  did not graduate, 2%
degree
High school
graduate
Attended
graduate
school,
no degree
3%
Graduated Attended
college college,
with degree

no degree

Marital status

Widowed Divorced

Separated Single,
2% never married
; Living with
Married domestic
partner

Household income

Less than
$25,000

$25,000-$39,999

100,000
ir more $40,000-

$59,999

$60,000—

$75,000-$99,999 $74,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated

visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for education
In March 2017 we delivered:

3T million

total education searchers

=i 146 million

total education searches

22 million 25 percent

education searchers of all education paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network education audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

5%
7%
1%
8%

20%

West
North Central

Mid Atlanti
i antic 13%

0
New England 5% West

15% South Central

Pacific

b> Bing

Mountain

Age

65+
years old

18-24
years old

55-64 25-34
years old years old
45-54 35-44
years old years old
Education
Completed Attended high school,
graduate school, _ did not graduate, 2%
degree
High school
graduate
Attended
graduate
school,
no degree
4%
Graduated Attended
college college,
with degree

no degree

Marital status

Divorced

Widowed

Single,
Separated never married

3%

Living with
domestic
partner

Married

Household income

Less than
$25,000

$25,000-$39,999

100,000
ir more $40,000-

$59,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for financial services

In March 2017 we delivered:

44 million

total business/finance searchers

210 million

total business/finance searches

35 million 45 percent

business/finance searchers of all business/finance paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network financial services audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

20%

5%
) ) o West
Mid Atlantic 13% 7% North Central
1%
0
New England % West

15% \ 8% South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
25-34
years old
55-64
years old
35-44
A5-54 years old
years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree
A:;Zr:l?g High school
gchool, graduate
no degree
4%
30% 26%
Graduated Attended
college college,
with degree no degree

Marital status

Divorced

Widowed Single,
never married

Separated
3%

Living with
domestic
partner

Married

Household income

Less than
$25,000

$25,000-$39,999

$100,000 $40,000-

or more $59,999
$60,000-
$74,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for health
In March 2017 we delivered:

26 million

: total health searchers

106 million

total health searches

21 million 43 percent

health searchers of all health paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network health audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

20%

5%
) ) o West
Mid Atlantic 13% 7% North Central
1%
0
New England % West

15% \ 8% South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
25-34
55-64 years old
years old
35-44
years old
45-54
years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree

High school

graduate
Attended
graduate
school,
no degree
4%

31% 24%

Graduated Attended
college college,
with degree no degree

Marital status

Divorced

Single,
never married

Separated
3% Living with
domestic
partner

Married

Household income

Less than
$25,000

$25,000-$39,999

$100,000 $40,000-

or more $59,999
$60,000-
$74,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for retalil
In March 2017 we delivered:

/5 million

total retail searchers

o1/ million

total retail searches

50 million 34 percent

retail searchers of all retail paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network retail audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

20%

5%
) ) o West
Mid Atlantic 13% 7% North Central
1%
0
New England % West

15% \ 8% South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
25-34
years old
55-64
years old
35-44
A5-54 years old
years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree
A:;Zr:l?g High school
gchool graduate
no degree
4%
Graduated Attended
college college,
with degree no degree

Marital status

Divorced

Widowed S
ingle,

never married

Separated

3%

Living with
domestic

Married 2lasnE

Household income

Less than
$25,000

$25,000-$39,999

$100,000 $40,000-

or more $59,999
$60,000-
$74,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value tor technology
In March 2017 we delivered:

38 million

total technology searchers

100 million

total technology searches

29 million 38 percent

technology searchers of all technology paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network technology audience

Gender

Female Male

Region

East

South Atlantic North Central

East
South Central

West
North Central

Mid Atlantic

New England West

South Central
Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
11% | 15%
55-64
years old 25 34
years old
45-54 35-44
years old years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree
S:;zrﬁg High school
school graduate

no degree

3%

Graduated ﬁgt”tzr;deed
college ]
with degree no degree

Marital status

Divorced

Widowed

Single,

never married
Separated

3%

Married Living with

domestic
partner

Household income

Less than
$25,000

$25,000-$39,999

100,000
ir more $40,000-
$59,999
$60,000—
$74,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for telecom
In March 2017 we delivered:

12 million

total telecom searchers

2/ million

total telecom searches

11 million 38 percent

telecom searchers of all telecom paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network telecom audience

Gender

Female Male

Region

East

South Atlantic North Central

East

o
15% South Central

5%
7%
1%
8%

20%

West
North Central

Mid Atlanti
i antic 13%

0
New England 5% West

15% South Central

Pacific

b> Bing

Mountain

Age

18-24
65+ years old
years old 25 34
years old
35-44
)5/2;24()'(1 years old
45-54
years old
Education
Completed Attended high school,
graduate school, did not graduate, 2%
degree
A:;Zr:let’g High school
gchool graduate
no degree
3%

Graduated
college
with degree

Attended
college,
no degree

Marital status

Divorced

Single,
never married

Widowed

Separated Living with
domestic
partner

Married

Household income

Less than
$25,000

$25,000-$39,999

$40,000~
S §59.999
$60,000~
$75,000-$99,999 $74,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.



Bing Network packs value for travel
In March 2017 we deliveread:

3T million

total travel searchers

124 million

total travel searches

25 million 39 percent

travel searchers of all travel paid clicks
not reached on Google

b> Bing

rce: comScore gSearch, Explicit Core Search (custom), US, March 2017; industry categories based on comScore classifications



Bing Network travel audience

Gender

Female Male

Region

East

South Atlantic North Central

East
20% 15% South Central
5%
) ) o West
Mid Atlantic 13% 7% North Central
59 11%
New England g West

o,
16% 8% South Central

Pacific

b> Bing

Mountain

Age

65+ 18-24
years old years old
25-34
years old
55-64
years old
35-44
45-54
years old years old
Education
Completed Attended high school,
graduate school, did not graduate, 1%
degree
High school
Attended graduate
graduate
school,
no degree
4%
Graduated Attended
college college,
with degree no degree

Marital status

Divorced

Single,
never married
Separated
3%

Living with
domestic
partner

Married

Household income

Less than
$25,000

$25,000-$39,999

$100,000 $40,000-

or more $59,999
$60,000-
$74,999

$75,000-$99,999

Source: comScore Plan Metrix, US, March 2017, custom measure created using comScore indices and duplication. Bing Network represents unduplicated
visitors to Bing Web, Yahoo U.S. Web Search and AOL.COM Web Search. Yahoo U.S. Web Search is at least 50% powered by Bing.
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