
Bing Ads provides superior return on investment 
compared to Google AdWords

“Importantly for us,  
Bing Ads’ cost per  
acquisition is lower 
than Google AdWords. 
With it, we have a 
better return on 
investment.”
 Jonatan Nuñez Garcia,  
Marketing Director  
at FloraQueen

Case study

Client : FloraQueen
www.floraqueen.com

Social :

Industry : Florist online

Market : International

An online e-commerce company for more than 10 years, FloraQueen sells 
flowers in more than 90 countries around the world. With websites localized  
in English, French, German, Italian, Polish and Spanish, it has a unique  
hybrid model, delivering flowers from its own logistic centers, as well as  
through florists.

FloraQueen has an average customer split of 60/40 female to male, but  
that can differ depending on the occasion flowers are being delivered for.  
For example, on Valentine’s Day flower purchases tend to be made mostly  
by men, while on Mother’s Day it’s more mixed.

“We’re trusted to provide quality flowers and service,” says Jonatan Nuñez 
Garcia, Marketing Director at FloraQueen. “People want to make sure their 
flowers are delivered on time and are fresh, so we look to transfer the message 
that we can do that through our website and communications.”

This is important, as the online flower delivery market is competitive. Going up 
against smaller players creating “quick and dirty” websites and e-commerce 
platforms, FloraQueen competes with players in five local markets and the 
international marketplace for online flower delivery.

Digital marketing and a creative Bing Ads strategy
In the face of the competition, FloraQueen has been aggressive in its digital 
marketing strategy, using all available techniques and channels, such as search 
engine optimization, content marketing, social media and display ads. However, 
paid search advertising is core to its strategy.

“It’s the most obvious channel for attracting inbound customers,” Nuñez Garcia 
says. “The intent when people search online for our keywords can be quite clear 
– they’re very likely to want to buy flowers immediately.”

Agencies get access to Bing Ads support specialists, tutorials, marketing materials, 
accreditation and more. Let us help you serve your clients better. Visit the Agency Hub

http://www.floraqueen.com
https://www.facebook.com/floraqueen/%3Ffref%3Dts
http://www.floraqueen.com
http://advertise.bingads.microsoft.com/en-us/agency
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FloraQueen has used Google AdWords since its inception in 2005. But the 
company was also open to other forms of paid search, as long as it offered good 
impressions, cost per acquisition, click-through rates and conversions.

This is where Bing Ads comes in, offering a keyword advertising option that 
complements existing Google AdWords solutions. For instance, Bing Ads Editor 
allows the easy importing of Google AdWords campaigns so a company can  
get up and running quickly.

FloraQueen is particularly creative with its search ads. “We attempt to identify 
the true intent of our clients and adapt to their needs through every option  
Bing Ads can offer,” Nuñez Garcia says.

Added features, lower cost per acquisition with Bing Ads
FloraQueen can also implement features like Sitelink Extensions, additional links to 
an ad that send customers to a specific website page, or Location Extensions, which 
target shoppers in certain locations. Bing Support and account managers are also 
available whenever needed.

Bing Ads can help companies like FloraQueen achieve a competitive cost per 
acquisition compared to Google AdWords and a superior return on investment. Its 
traffic from Bing Ads is smaller than on Google, so FloraQueen is actively looking to 
increase its Bing advertising spend.

“I want to do more with Bing Ads,” Nuñez Garcia says. “For me, there’s no limit in 
advertising spend as long as I get the cost per acquisition I want and expect, and 
continue with a good return on investment.”

 Bing Network

Get started

Connect

http://advertise.bingads.microsoft.com/en-us/home
https://www.linkedin.com/company/bing-ads
http://advertise.bingads.microsoft.com/en-us/blog
https://www.facebook.com/BingAds
https://twitter.com/BingAds

